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'Tales from the Marketplace: Stories of Revolution, Reinvention and Renewal' is a highly innovative
approach to building an understanding of the realities of market-led strategic change in companies. It
provides an engaging, honest, and effective understanding of real market strategy in major organizations by
focussing on the forces behind value-driven strategy.

Nigel Piercy provides new and incisive insights into strategy and marketing through business "stories" that
are contemporary and provocative. These new "stories" depict how major organizations have experienced
revolution in their traditional markets - created by new types of competitors with new business models. The
search for superior value is overtaking traditional brand and relationship strategies. The challenge to
companies is reinvention and renewal and the alternative is obsolescence and decline. After all, did the major
banks really expect to be competing with supermarkets, car companies, Virgin and internet-based companies
to provide retail bank services?

The book is based on the author's view that:

· Business is exciting, turbulent and unpredictable - the "stories" we read and study should be too!
· From Dell Computers and easyJet to Amazon.com and Skoda Cars, it is the most innovative companies that
have most to teach us about reinvention and new business models
· The inflexible analytical frameworks of the past no longer apply - "stories" of reinvention and renewal
show the creative strategies developed by companies to cope with threats and exploit opportunities around
them.

'Tales from the Marketplace' is essential, timely and designed to be highly readable for managers. It also
provides an innovative approach for undergraduate and MBA level teachers and students, and for
participants on executive programmes in marketing and strategic management.
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From reader reviews:

Bob Pratt:

The book Tales from the Marketplace (Marketing Series) make you feel enjoy for your spare time. You need
to use to make your capable far more increase. Book can to become your best friend when you getting
pressure or having big problem with your subject. If you can make reading through a book Tales from the
Marketplace (Marketing Series) to get your habit, you can get a lot more advantages, like add your own
capable, increase your knowledge about some or all subjects. You may know everything if you like start and
read a reserve Tales from the Marketplace (Marketing Series). Kinds of book are several. It means that,
science reserve or encyclopedia or other folks. So , how do you think about this guide?

Cleveland Bolton:

Are you kind of active person, only have 10 or perhaps 15 minute in your time to upgrading your mind skill
or thinking skill perhaps analytical thinking? Then you are experiencing problem with the book as compared
to can satisfy your small amount of time to read it because all this time you only find publication that need
more time to be study. Tales from the Marketplace (Marketing Series) can be your answer given it can be
read by a person who have those short extra time problems.

Vivian Obrien:

The book untitled Tales from the Marketplace (Marketing Series) contain a lot of information on the idea.
The writer explains the girl idea with easy approach. The language is very clear and understandable all the
people, so do not worry, you can easy to read that. The book was authored by famous author. The author
gives you in the new period of literary works. You can read this book because you can read more your smart
phone, or device, so you can read the book in anywhere and anytime. If you want to buy the e-book, you can
wide open their official web-site along with order it. Have a nice learn.

Antoine Anderson:

Reading a reserve make you to get more knowledge as a result. You can take knowledge and information
from the book. Book is published or printed or created from each source which filled update of news. With
this modern era like currently, many ways to get information are available for anyone. From media social
like newspaper, magazines, science book, encyclopedia, reference book, new and comic. You can add your
knowledge by that book. Do you want to spend your spare time to open your book? Or just seeking the Tales
from the Marketplace (Marketing Series) when you desired it?
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