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Branding, says James Twitchell, is nothing more than commercial storytelling; brands are the stories that are
associated with products. (For example, the special taste of Evian, says Twitchell, is in the brand, not the
water.) Branding has become so successful, so ubiquitous that even institutions that we thought were above
branding, antithetical to branding, have succumbed. Such cultural institutions as religion, higher education,
and the art world have learned to love Madison Avenue or lose market share. Of course, most ministers,
university presidents, and museum directors will insist that branding has nothing to do with them, but as
Twitchell brilliantly demonstrates in this witty, insightful examination of three of our most important cultural
institutions, wherever supply exceeds demand branding follows.
The rise of the megachurch epitomizes branding in religion. From its inception the megachurch was designed
not to compete with other churches but to bring in the "unchurched," especially men, worshippers who might
otherwise be home watching television or strolling through the mall on a Sunday morning. The
megachurches have been phenomenally popular, none more so than Willow Creek Community Church, just
south of Chicago, one of the oldest megachurches, which Twitchell analyzes in Branded Nation.
Colleges and universities have embraced branding as they have grown more alike. Especially among the top
schools in the country, the student bodies, the faculties, often even the campuses themselves are practically
interchangeable. What distinguishes each school is the story it tells about itself. Now every institution of
higher learning has its image organizers, its brand managers, usually in the admissions or development
offices, whose job it is to make their institution seem different from all the rest.
Even museums, with their multimillion-dollar Monets, have seen the advantages of branding. The
blockbuster exhibitions often put familiar paintings in a new context, that is, they provide a new narrative,
branding the art. Museums keep expanding their stores, placing them not just near the entrance on the ground
floor but throughout the museum, in the galleries themselves. Some museums, such as the Guggenheim, even
franchise themselves, turning the institution itself into a brand.
In short, high culture is beginning to look more and more like the rest of our culture.
In perhaps his most subversive observation, Twitchell doesn't condemn the branding of cultural institutions.
On the contrary, he believes that branding may be invigorating our high culture, bringing it to new
audiences, making it a more integral part of our lives.
Not since Bobos in Paradise has there been such a trenchant, provocative analysis of our world.
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From reader reviews:

Arthur Reaves:

Have you spare time for a day? What do you do when you have considerably more or little spare time? Yep,
you can choose the suitable activity for spend your time. Any person spent their spare time to take a move,
shopping, or went to often the Mall. How about open or perhaps read a book entitled Branded Nation: The
Marketing of Megachurch, College Inc., and Museumworld? Maybe it is being best activity for you. You
understand beside you can spend your time using your favorite's book, you can better than before. Do you
agree with it has the opinion or you have some other opinion?

Joseph Franson:

Playing with family within a park, coming to see the coastal world or hanging out with pals is thing that
usually you might have done when you have spare time, subsequently why you don't try factor that really
opposite from that. 1 activity that make you not experience tired but still relaxing, trilling like on roller
coaster you are ride on and with addition of knowledge. Even you love Branded Nation: The Marketing of
Megachurch, College Inc., and Museumworld, you are able to enjoy both. It is great combination right, you
still want to miss it? What kind of hang type is it? Oh can occur its mind hangout folks. What? Still don't
understand it, oh come on its referred to as reading friends.

John Montes:

Don't be worry when you are afraid that this book can filled the space in your house, you can have it in e-
book method, more simple and reachable. That Branded Nation: The Marketing of Megachurch, College
Inc., and Museumworld can give you a lot of friends because by you considering this one book you have
issue that they don't and make anyone more like an interesting person. This book can be one of one step for
you to get success. This reserve offer you information that probably your friend doesn't realize, by knowing
more than other make you to be great persons. So , why hesitate? Let's have Branded Nation: The Marketing
of Megachurch, College Inc., and Museumworld.

Mamie Salinas:

Many people said that they feel uninterested when they reading a book. They are directly felt that when they
get a half portions of the book. You can choose the particular book Branded Nation: The Marketing of
Megachurch, College Inc., and Museumworld to make your own personal reading is interesting. Your
personal skill of reading skill is developing when you such as reading. Try to choose basic book to make you
enjoy to study it and mingle the sensation about book and looking at especially. It is to be very first opinion
for you to like to wide open a book and examine it. Beside that the book Branded Nation: The Marketing of
Megachurch, College Inc., and Museumworld can to be your brand-new friend when you're feel alone and
confuse with what must you're doing of these time.
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