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Drawing on rich empirical material, this revealing book builds up a critical theory, arguing that brands have
become an important tool for transforming everyday life into economic value.

When branding lifestyles or value complexes onto their products, companies assume that consumers desire
products for their ability to give meaning to their lives. Yet, brands also have a key function within
managerial strategy. Examining the history of audience and market research, marketing thought and
advertising strategy; the first part of this book traces the historical development of branding, whilst the
second part evaluates new media, contemporary management and overall media economics to present the
first systematic theory of brands: the brand as a key institution in information capitalism. It includes chapters
on:

consumption●

marketing●

brand management●

online branding ●

the brand as informational capital.●

Richly illustrated with case studies from market research, advertising, shop displays, mobile phones, the
internet and virtual companies, this outstanding book is essential reading for students and researchers of the
sociology of media, cultural studies, advertising and consumer studies and marketing.
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From reader reviews:

Cynthia Hughes:

The book Brands: Meaning and Value in Media Culture can give more knowledge and information about
everything you want. Why must we leave the best thing like a book Brands: Meaning and Value in Media
Culture? Some of you have a different opinion about guide. But one aim in which book can give many
details for us. It is absolutely correct. Right now, try to closer along with your book. Knowledge or facts that
you take for that, you can give for each other; it is possible to share all of these. Book Brands: Meaning and
Value in Media Culture has simple shape but you know: it has great and massive function for you. You can
seem the enormous world by open and read a book. So it is very wonderful.

Betty McClanahan:

This Brands: Meaning and Value in Media Culture is great reserve for you because the content which is full
of information for you who have always deal with world and get to make decision every minute. This book
reveal it details accurately using great coordinate word or we can point out no rambling sentences included.
So if you are read the item hurriedly you can have whole facts in it. Doesn't mean it only provides straight
forward sentences but hard core information with beautiful delivering sentences. Having Brands: Meaning
and Value in Media Culture in your hand like getting the world in your arm, data in it is not ridiculous one
particular. We can say that no publication that offer you world in ten or fifteen moment right but this
publication already do that. So , this can be good reading book. Hey Mr. and Mrs. active do you still doubt
this?

Shawn Hernandez:

In this time globalization it is important to someone to get information. The information will make someone
to understand the condition of the world. The healthiness of the world makes the information simpler to
share. You can find a lot of sources to get information example: internet, paper, book, and soon. You will
observe that now, a lot of publisher that print many kinds of book. Typically the book that recommended to
you personally is Brands: Meaning and Value in Media Culture this publication consist a lot of the
information in the condition of this world now. This specific book was represented how do the world has
grown up. The vocabulary styles that writer require to explain it is easy to understand. The writer made some
research when he makes this book. That's why this book suitable all of you.

Donnie Ned:

A lot of reserve has printed but it differs from the others. You can get it by web on social media. You can
choose the very best book for you, science, comic, novel, or whatever through searching from it. It is named
of book Brands: Meaning and Value in Media Culture. You can add your knowledge by it. Without causing
the printed book, it might add your knowledge and make an individual happier to read. It is most crucial that,
you must aware about publication. It can bring you from one destination for a other place.
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