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Coca-Cola. Harley-Davidson. Nike. Budweiser. Valued by customers more for what they symbolize than for
what they do, products like these are more than brands--they are cultural icons. How do managers create
brands that resonate so powerfully with consumers? Based on extensive historical analyses of some of
America's most successful iconic brands, including ESPN, Mountain Dew, Volkswagen, Budweiser, and
Harley-Davidson, this book presents the first systematic model to explain how brands become icons.
Douglas B. Holt shows how iconic brands create "identity myths" that, through powerful symbolism, soothe
collective anxieties resulting from acute social change. Holt warns that icons can't be built through
conventional branding strategies, which focus on benefits, brand personalities, and emotional relationships.
Instead, he calls for a deeper cultural perspective on traditional marketing themes like targeting, positioning,
brand equity, and brand loyalty--and outlines a distinctive set of "cultural branding" principles that will
radically alter how companies approach everything from marketing strategy to market research to hiring and
training managers. Until now, Holt shows, even the most successful iconic brands have emerged more by
intuition and serendipity than by design. With How Brands Become Icons, managers can leverage the
principles behind some of the most successful brands of the last half-century to build their own iconic
brands. Douglas B. Holt is associate professor of Marketing at Harvard Business School.
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From reader reviews:

William Coker:

Why don't make it to be your habit? Right now, try to ready your time to do the important act, like looking
for your favorite publication and reading a e-book. Beside you can solve your short lived problem; you can
add your knowledge by the guide entitled How Brands Become Icons: The Principles of Cultural Branding.
Try to stumble through book How Brands Become Icons: The Principles of Cultural Branding as your good
friend. It means that it can to get your friend when you truly feel alone and beside regarding course make you
smarter than ever before. Yeah, it is very fortuned for you personally. The book makes you far more
confidence because you can know almost everything by the book. So , let me make new experience in
addition to knowledge with this book.

Vincent Ashworth:

What do you regarding book? It is not important along with you? Or just adding material if you want
something to explain what the one you have problem? How about your spare time? Or are you busy
individual? If you don't have spare time to complete others business, it is make one feel bored faster. And
you have spare time? What did you do? Everybody has many questions above. They have to answer that
question because just their can do in which. It said that about e-book. Book is familiar in each person. Yes, it
is proper. Because start from on jardín de infancia until university need this kind of How Brands Become
Icons: The Principles of Cultural Branding to read.

Esther Watson:

As people who live in the modest era should be change about what going on or details even knowledge to
make these keep up with the era which is always change and move ahead. Some of you maybe will certainly
update themselves by examining books. It is a good choice for yourself but the problems coming to anyone is
you don't know which one you should start with. This How Brands Become Icons: The Principles of Cultural
Branding is our recommendation to make you keep up with the world. Why, because this book serves what
you want and want in this era.

Jason Bradley:

The book untitled How Brands Become Icons: The Principles of Cultural Branding contain a lot of
information on this. The writer explains your girlfriend idea with easy way. The language is very
straightforward all the people, so do certainly not worry, you can easy to read it. The book was written by
famous author. The author will take you in the new time of literary works. It is easy to read this book
because you can read on your smart phone, or gadget, so you can read the book with anywhere and anytime.
If you want to buy the e-book, you can available their official web-site and also order it. Have a nice learn.
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